How do we break the 25% market share barrier on direct insurance sales in Israel and cause other
consumers to purchase insurance through direct sales? AIG has adopted a long-term strategy in
which a personal representative has been positioned to support the insured party in time of need
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Things You Didn’t Know About
AIG
■■ Following the 2008 crisis, the company
changed its insurance brand name to Chartis
all over the world except in Israel.
■■ The Company jingle (one-eight-hundred-four
hundred-four-hundred-A-I-G) bears the same
melody as the Jewish prayer AMEN.
■■ 60% of the company employees are women
■■ The company promises a 60-second response
time by its service and sales call centers.
■■ 80% of executive positions in AIG are filled
by employees who worked their way up in the
company.

As part of the service developed by the company over the
past year and a half, company customers are assisted
by a personal representative once an insurance incident
has occurred from the moment the forms are filled to
process updates (e.g. within how much time the car
will be repaired, etc.) to feedback on completion of
processing of the claim, etc.
The representative will serve as the customer’s personal
contact with the company and will answer all of the
customer’s questions and satisfy their needs.
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The core of the strategy is the ‘personal representative’.
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1919

Cornelius Vander Starr
establishes the first branch of
what is to be AIG Concern in
Shanghai.

1997

AIG launched
in Israel.

2009

AIG becomes a leader
in the sale of personal
accident products.

2010

The company launches an
extensive ad campaign under the
slogan “Whenever you need, AIG
will be there for you”.

2011

AIG launches in Israel the
‘personal representative’ move.
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